A Study on the Communication of China’s Image with Research into China-related Coverage in New York Times by 于嘉
学校编码：10384                        分类号      密级       









A Study on the Communication of China’s Image with 
Research into China-related Coverage in New York Times 
 
 
于  嘉 
指导教师姓名： 赵 振 祥 教 授 
专 业 名 称： 新   闻   学 
论文提交日期： 20 1 0 年 4 月 
论文答辩日期： 2010 年   月 
学位授予日期： 2010 年   月 
  
答辩委员会主席：           
评    阅    人：           
































另外，该学位论文为（                            ）课题（组）
的研究成果，获得（               ）课题（组）经费或实验室的








































（     ）1.经厦门大学保密委员会审查核定的保密学位论文，
于   年  月  日解密，解密后适用上述授权。 







                             声明人（签名）： 































































The top-tier news media of the United States are deemed more authoritative in 
the international arena than their counterparts from other countries. Their 
China-related coverage therefore tends to have an outsized influence on China’s 
image in the world and distortions in their reports can mar China’s image in the eyes 
of the world. The collective global opinion of a country directly impacts its 
international relations and can even influence its domestic affairs. Therefore, it is vital 
to study China’s image as presented in mainstream U.S. news media and to identify 
potential means by which to rectify misrepresentations and improve China’s image. 
This paper utilizes content analysis to summarize the characteristics of 
China-related coverage of the New York Times during the year 2009. Text analysis and 
keyword collection are also adopted to respond to three core questions: What image of 
China is presented by the New York Times; How does the newspaper construct China’s 
image; and What factors influence the way the paper represent China? 
The data suggests that China has a neutral image in articles related to the 
economy and trade, energy and the environment, science, education, culture and 
sports. However, representations of the Communist Party and the Chinese government 
were decidedly negative in the political coverage. China was also portrayed as poor at 
quality control, particularly in the fields of food and manufacturing. Furthermore, the 
tone of some articles appear to have not been objective or impartial. 
This paper discusses the ingredients including journalism theory, ideology, state 
interest and commercial interests that may lead to negative reporting about China. 
This study also provides specific suggestions on how to improve China’s image. First, 
government officials at all levels can work in concert with news media to become a 
more utilized source of information on China. Second, the international 
communication strength of China can be enhanced by setting up international-oriented 
media corporations. Third, Chinese citizens can proactively influence coverage by 
identifying themselves as local experts available for comment in Western sources. 
 
















第一章 绪 论 ........................................................................................................ IV 
1.1 研究背景 .............................................................................................................1 
1.2 研究意义 .............................................................................................................3 
1.3 研究特色与内容框架 .........................................................................................4 
第二章 概念界定与文献综述 .............................................................................6 
2.1 概念界定 .............................................................................................................6 
2.2 既往研究 .............................................................................................................7 
第三章 《纽约时报》中国报道的内容分析 ...............................................12 
3.1 研究方法 ...........................................................................................................12 
3.2 样本选择和类目构建 .......................................................................................12 
3.3 《纽约时报》中国报道的总体特点 ...............................................................18 
3.4 《纽约时报》头版中国报道分析 ...................................................................32 
第四章 《纽约时报》对中国形象的描述....................................................35 
4.1 经贸状况 ...........................................................................................................35 
4.2 政治状况 ...........................................................................................................39 
4.3 社会状况 ...........................................................................................................50 
4.4 能源环境状况 ...................................................................................................54 
4.5 科教文体状况 ...................................................................................................57 
4.6 中国形象的总体描述 .......................................................................................59 
4.7 客观性不足与公正性缺失 ...............................................................................60 
第五章 中国国家形象传播建议 ......................................................................62 
5.1 影响《纽约时报》消极报道中国的因素 .......................................................62 
5.2 国家形象传播建议 ...........................................................................................66 
第六章 结 语 .........................................................................................................71 
参 考 文 献 ............................................................................................................72 















Table of Contents 
Chapter 1 Research Introduction..................................................................... 1 
1.1 Background ................................................................................................... 1 
1.2 Significance.................................................................................................... 3 
1.3 Features and Framework ............................................................................. 4 
Chapter 2 Concept Definition and Literature Review ............................. 6 
2.1 Concept Definition ........................................................................................ 6 
2.2 Literature Review ......................................................................................... 7 
Chapter 3 Content Analysis.............................................................................. 12 
3.1 Research Method ........................................................................................ 12 
3.2 Sampling and Categorization..................................................................... 12 
3.3 General Characteristics.............................................................................. 18 
3.4 Analysis of Front Page China-related Coverage ...................................... 32 
Chapter 4 The New York Times’ “China” .................................................... 35 
4.1 Economy and Trade .................................................................................... 35 
4.2 Politics .......................................................................................................... 39 
4.3 Society .......................................................................................................... 50 
4.4 Energy and Environment ........................................................................... 54 
4.5 Science, Education, Culture and Sports ................................................... 57 
4.6 General View ............................................................................................... 59 
4.7 Objectivity and Impartiality ...................................................................... 60 
Chapter 5 Suggestions on Improving China’s Image ............................. 62 
5.1 Factors Influencing China-related Coverage ........................................... 62 
5.2 Suggestions................................................................................................... 66 















第一章 绪 论 
1 
第一章 绪 论 
不久前，一位初到广州教书的美国朋友给我和她的其他 15 位中美好友发来
电子邮件，说是检查出纤维腺瘤并决定在当地医院进行手术。她强调：你们千万
别被那些关于中国医院的电视节目和电影所吓倒（Don’t let TV shows and movies 

















大提升了韩国企业的品牌形象。2009 年 4 月，美国总统奥巴马在土耳其演讲时
承诺，美国与伊斯兰国家“永不交战”，并决心与其构建“伙伴关系”。有关专家
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 李照雨.“G2”理论的前景简析[J]. 人民论坛，2009，（24）：34. 
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    本文共分六部分。 
    第一章，主要介绍研究背景、意义、特色和文章结构安排。 
第二章，对国家形象的概念进行梳理和界定，并通过文献综述回顾相关研究
成果。 
    第三章，选择 2009 年《纽约时报》的中国报道进行内容分析，对报道诸多
方面的特点进行归纳和统计，总结《纽约时报》中国报道的特色。 
                                                        
①
 [美]乔舒亚·库泊·雷默，等著，沈晓雷，等译. 外国学者眼里的中国形象[M]. 北京：社会科学文献出
版社，2008. 23. 
②
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